
 
Central Valley Christian Schools equips and inspires  
hearts and minds to transform the world for Christ. 
 
 

Position Title Director of Marketing and Communications 

Department Marketing and Enrollment 

Contract Hourly  

Reports to Superintendent 

Responsibility 
Summary 

To provide leadership for the development and implementation of a results-
driven marketing and communication plan, which leads to continual growth in 
enrollment, retention of current families, and a positive profile for CVC within 
internal and external constituencies. 

Key Tasks • Developing a comprehensive Marketing and Communication Plan 
o Internal:  

▪ Implement a marketing strategy of consistent, timely and 
compelling communication to increase parent/family 
satisfaction and to reinforce the school’s core brand 
messages. 

o External:  
▪ Develop and implement a word-of-mouth strategy that will 

create excitement about the school for alumni, local 
churches, grandparents, donors, and the broader 
community. 

▪ Create a regular flow of content through the website, 
school publications, social media, e-blasts, local media 
outlets, etc. 

▪ Review and approve all society-wide communication. 
• Branding 

o Manage and supervise all brand and logo usage. 
• Web-based Marketing 

o Manage the school’s website by coordinating content, news and 
supplemental material (photo, video, etc.) 

o Manage and utilize CVC’s social media accounts to increase the 
school’s online presence. 

• Media Relations 
o In collaboration with the superintendent, act as a spokesperson 

for CVC. 
• Storytelling 

o Develop opportunities to tell the CVC story though effective 
writing and speaking. 

o Provide assistance to administration, faculty and staff in crafting 
stories and communicating them through various outlets. 

• Events and Publications 
o Promote and assist administration for special marketing events 

such as Grandparent’s Day, Preview Night, Fall Drive, School Sale, 



etc. 
o Responsible for the production of the quarterly Cavalier magazine, 

which includes gathering content (written and visual) and 
working with a designer for layout and publication. 

• Enrollment Assistance 
o Learn the basics of SchoolAdmin, CVC’s online admissions portal. 
o Aid the Enrollment Coordinator in hosting campus tours. 

Skills and 
Attributes 

• Goal-oriented, with the ability and motivation to set and achieve mission 
related goals. 

• Strong leadership and relational skills 
• Interpersonal skills to create a seamless work relationship with 

administration. 
• Solid written and verbal communication skills 
• Must be a strong proponent of Christian education in the Reformed 

tradition. 
• Must know, support, and be able to articulate through writing and 

speaking CVC’s mission statement: At Central Valley Christian Schools, we 
equip and inspire hearts and minds to transform the world for Christ. 

Professional 
Qualifications, 
Experience, 
and 
Requirements 

• Bachelor’s degree in marketing, communication or other related field 
• Understanding, utilization and manipulation of digital platforms and data 

systems 

• Mastery of Google Suites and Microsoft Office 
• Substantial web and social media knowledge and experience 
• Enrollment management system experience a plus 
• Sales experience a plus 
 

 


